
TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Households: 1,501,100

Average Household Size: 1.88 

Median Age: 53.9

Median Household Income: $40,800

LifeMode Group: Senior Styles 

Retirement Communities

WHO ARE WE?
Retirement Communities neighborhoods are evenly 
distributed across the country. They combine single-family 
homes and independent living with apartments, assisted 
living, and continuous care nursing facilities. Over half of 
the housing units are in multiunit structures, and the 
majority of residents have a lease. This group enjoys 
watching cable TV and stays up-to-date with newspapers 
and magazines. Residents take pride in fiscal responsibility 
and keep a close eye on their finances. Although income 
and net worth are below national averages, residents enjoy 
going to the movies, fishing, and taking vacations. While 
some residents enjoy cooking, many would rather dine out.

OUR NEIGHBORHOOD
•	 Much of the housing was built in the 1970s 	

and 1980s—a mix of single-family homes 	
and large multiunit structures that function 	
at various levels of senior care.

•	 Small household size; many residents have 	
outlived their partners and live alone.

•	 Over half of the homes are renter occupied.

•	 Average rent is slightly below the 
US average.

•	 Nearly one in five households has 
no vehicle.

SOCIOECONOMIC TRAITS
•	 Brand loyal, this segment will spend a 

little more for their favorite brands, 
but most likely they will have a coupon.

•	 Frugal, they pay close attention to finances.

•	 They prefer reading magazines over 
interacting with computers.

•	 They are health conscious and prefer 
name-brand drugs.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
	    Consumer preferences are estimated from data by MRI-Simmons.
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages) 
or unsecured (credit cards). Household income and 
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed 
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index 
of 100 is average. An index of 120 shows that average spending by consumers in this market 
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 53.9   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity). 

Diversity Index: 49.4   US: 64.0
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MARKET PROFILE (Consumer preferences are estimated from data by MRI-Simmons.)

•	 Enjoy hard-cover books, book clubs, crossword puzzles, and Sudoku.

•	 Contribute to political organizations and other groups.

•	 Entertainment preferences: playing cards and reading books.

•	 Prefer watching cable TV, including premium channels like HBO and Cinemax.

•	 Like to travel—including visits to foreign countries.

•	 Shop at diverse, large retail chains like Sears, Family Dollar, Target, and Walmart 
for convenience.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.
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HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Multiunits; Single Family

Average Rent:
$1,013
US Average: $1,038
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SEGMENT DENSITY
This map illustrates the density and 
distribution of the Retirement Communities 
Tapestry Segment by households. 
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