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Households: 1,116,000

Average Household Size: 2.20 

Median Age: 54.6

Median Household Income: $38,700

LifeMode Group: Senior Styles 

Senior Escapes

WHO ARE WE?
Senior Escapes neighborhoods are heavily concentrated in 
the warmer states of Florida, California, and Arizona. These 
areas are highly seasonal, yet owner occupied. Many homes 
began as seasonal getaways and now serve as primary 
residences. Nearly 40% are mobile homes; over half are 
single-family dwellings. About half are in unincorporated 
and more rural areas. Nearly one-fifth of the population is 
between 65 and 74 years old. Residents enjoy watching TV, 
going on cruises, playing trivia games, bicycling, boating, 
and fishing. They are very conscious of their health and buy 
specialty foods and dietary supplements.

OUR NEIGHBORHOOD
• Neighborhoods include primary and 

second homes in rural or semirural settings.

• One quarter of all housing units are vacant; 
many are for seasonal use only.

• More than one-third of the households are 
married couples without children; a third 
are single-person households.

• More than half the homes are single family; 
nearly 40% are mobile homes.

• Three-quarters of all homes are owner 
occupied, and the majority own their 
homes free and clear.

• Most households have one or two vehicles.

SOCIOECONOMIC TRAITS
• Labor force participation is low, but more  

than half the households are drawing 
Social Security income. 

• They spend majority of their time with 
spouse or significant other or alone.

• They are limited by medical conditions 
but still enjoy gardening and working on 
their vehicles.

• They take good care of vehicles, but   
haven’t bought a new one in over five years.

• They only spend within their means, do  
their banking in person, and do not carry 
a balance on their credit card. 

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by MRI-Simmons.
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INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages) 
or unsecured (credit cards). Household income and 
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed 
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index 
of 100 is average. An index of 120 shows that average spending by consumers in this market 
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 54.6   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity). 

Diversity Index: 44.5   US: 64.0
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MARKET PROFILE (Consumer preferences are estimated from data by MRI-Simmons.)

• Stock up on good deals, especially high-fiber, low-calorie, low-fat, and  
fat-free foods.

• Own three, sometimes four or more TVs and watch news, sports, CMT,  
Hallmark, and AMC.

• Belong to veterans’ clubs; maintain AARP and AAA memberships.

• Get most information from TV and the Sunday newspaper; light users  
of home computers and the internet.

• Travel in the US via guided tours but weary of security issues. 

• Frequently dine at Wendy’s, Golden Corral, and Cracker Barrel. 

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Senior Styles 

Senior Escapes9D

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family; 
Mobile Homes/Seasonal

Median Value:
$120,000
US Median: $207,300
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SEGMENT DENSITY
This map illustrates the density and 
distribution of the Senior Escapes 
Tapestry Segment by households. 
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For more information
1-800-447-9778

info@esri.com
esri.com
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